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CREATIVE BRIEF TEMPLATE

Clarity before creative work

Start with what you know. We'll help uncover what you don't.

A starting point, not a test
Fill in what you can. Unclear points can be worked through during discovery.

START HERE

01 Business challenge 02 Objective

What prompted this project, and why now? What should the organisation achieve?

03 Audience 04 Desired response

Who must we reach, and what matters to them? What should people think, feel or do?

05 Deliverables | need 06  Practical realities

What needs to be created, or solved? Timing, budget, mandatories and approvals

USEFUL IF YOU KNOW IT

Current perception Key message Reasons to believe

What do people think or feel today? What one thing should they understand? What evidence supports the message?
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